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«Political advertisement on television»
December 2005 — March 2006

/PROJECT: “Political advertisement on television during
the election campaign” (December 2005 - March 2006)

Model:

d Content analysis of political advertisement of parties
and blocs that participate in parliamentary elections

d 10 leading Ukrainian TV channels

d The third entire week of every month

d 19:00 - 23:00

O The project is carried out by the scientific collectives of the Academy of
Ukrainian Press and Institute of Sociology of National Academy of Science
under the support of OSCE. Project leaders are Dr. Nataliya Kostenko and Dr.
Valeriy Ivanov.
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METHODOLOGY

Research goal:

B The first wave: December 2005
B The second wave: January 2006

H 19-24 Decem
UT-1 H16 -21 January
1+1 m19:00 — 23:00

Inter mexcept for
L ELE programme

ICTV m240 hours of ai
STB B 649 advertise

SAMPLING: Nchannels

Ukraine sec of advertise
chann_el m 1148 advertis
Tonis 33886 sec of ad

NTN

METHOD: content analysis of audiovisual information
m Content analysis was carried out by 5 operators. Strategy safety factor: 85-95%
m Digital videotape recordings were provided by the Academy of Ukrainian Press
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METHODOLOGY

2 amount of advertisement of
political party/bloc (in the
flow, on each channel)
portion of
advertisement of a
political party/bloc in
the advertisement
flow (number of
advertisements/ sec)
explicit & hidden
advertisement of a political
party/bloc
= image of a political
party/bloc / value context of
an advertisement
anti-advertisement volume

— any positive or neutral mentioning of a
party/bloc

any positive or neutral mentioning of a
party/bloc/person during an election
campaign performs an advertising function
explicit advertisement - special
advertisement product/political program that
positions a party/person as a subject of an
election campaign (commercials, mentioning
of sponsorship, presence in TV programmes
etc.)

hidden advertisement (mentioning about a

party/person "“on occasion”, mentioning
about a party/person without naming them)
o — any ironic or negative
mentioning of a party/bloc/person
a — the sum of all advertisement

messages, broadcasted by a channel/channels at the
definite period of time
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POLITICAL ADVERTISEMENT DURING THE ELECTION
CAMPAIGN December 2005

MAIN RESULTS

Advertisement strategies of the channels: domination of the attention
to the bloc “Our Ukraine”, current government and the president
V.Yushchenko; personification of the advertisement messages;
advantage of the advertisement strategies of channels over the
advertisement activity of parties and blocs

Advertisement strategies of parties and blocs:
A slow start of the advertisement campaign
Pro & Contra: combination of the advertisement and anti-
advertisement in a specialized advertisement product and political
programmes

Dominant:
Criticism of the current government

Advertisement images: accent on traditional values, social security
and quality of the management of state affairs
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POLITICAL ADVERTISEMENT IN THE ELECTION CAMPAIGN
December 2005

The first month of the election campaign: advertisement in political TV programs
Two weeks before the closing date of application at the CEC for participation in the election, main aspirants for seats in the
Parliament are present in the advertisement flow
Concerning the number of advertisements, most of them are on UT-1 (22%), 5% channel (17%) and 1+1 (14%).
Concerning the amount of time — on the channels UT-1 (23%), ICTV (18%) and 1+1 (17%)
In December, as to the advertisement share leaders are “"Our Ukraine” (22%), the party of ecological rescue (11%) and the
bloc PORA-PRP (11%), and concerning the amount of time “Our Ukraine” (21%) and the People’s Bloc of Lytvyn (13%).
Most advertisements of “Our Ukraine” are presented on 1+1 (39%), Tonis (32%) and UT-1 (28%). On Inter, most
advertisements are for an anonymous candidate (30%) and the Party of ecological rescue (26%), whose advertisements
also prevail on the channel TRK Ukraine (52%)
Q Explicit advertisement prevails on Tonis (62%) and STB (60%) and is not represented on the New channel. The program

“Freedom of speech” on ICTV conditions on this channel the domination of political advertisement in other programs
O Special advertisement product prevails in the advertising of the party “Viche” (74% of advertisements and 83% of time)
and the Party of Regions (61% and 60% correspondingly)

O The amounts of anti-advertisement make up 12% of advertisements and 32% of time in the general advertisement flow.
Anti-advertisement occupies 67% of time on ICTV and 65% on NTN and is absent on the channel Tonis. Main object of anti-
advertisement — current government and the bloc “Our Ukraine”
529 of all advertisements contin mentioning of social values, 39% of advertisements contain political values
In advertisement messages of December advertisement campaign leaders — “Our Ukraine”, EKO+25% and PORA-PRP —
traditional values of family and health are predominating: 31%, 97% and 19% correspondingly. In the advertisement of
the Party of Regions social security occupies the first place (61%), in advertisement of the party “Viche” — justice, ideals
and social harmony (55%), BYT — professionalism of the management (13%)

5o o )




E) /4 (=

MAIN RESULTS

POLITICAL ADVERTISEMENT DURING THE ELECTION
CAMPAIGN January 2006

Advertisement _strategies of the channels: increase of air-time for
advertisement activity of parties and blocs; positioning of the president V.
Yushchenko as a participant of the election campaign; tolerant attitude to
anti-advertisement

Advertisement strategies of parties and blocs:

Gradual raise of intensity of the advertisement campaign due to
explicit advertisement, that is self-presentation of blocs and parties

Stable representation of the rule Pro & Contra in the context of the
rapid growth of the quantity of anti-advertisement

Self-advertisement as anti-advertisement of others

Differentiation of advertisement strategies: between active use of
special products and presence in other programmes
Dominant:

The current government vs Party of Regions

Advertisement images: more significant accent on the social values in
comparison with the political values; social ideals, social security and the
leaders’ qualities as the dominant values of the explicit advertisement
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POLITICAL ADVERTISEMENT IN THE ELECTION CAMPAIGN
January 2006

The second month of election campaign: noticeable increase of advertising intensity
O In comparison with December, the number of advertisements increased in January in 1.8 times
(from 649 to 1148), and in the air time figures — in 1.5 times (from 22998 sec to 33886 sec). In
the third week of January, 24 from 45 parties and blocs, participating in the election process, are
mentioned on 10 channels in the prime-time

O Almost each third advertisement was shown on the 5" channel (29%), that is twice as much as on
UT-1 (15%), and on 1+1 (14%). However, concerning the amounts of time allocated for
advertisements, the first place is occupied by ICTV (23%), which is more than on 1+1 (17%), the
5th channel (16%) and UT-1 (15%). The second month at a run the least number of
advertisements is on the TRK Ukraine — 3% in January and 4% in December

O In January, the advertisements share of the Party of Regions increased in 4.8 times (from 4,3% to
20,7%), that made it leader in the advertisement campaign. Almost two times fewer
advertisements have the People’s bloc of Lytvyn (12%) and the bloc “"Our Ukraine” (11,5%). As to
the amounts of advertisement time, the hierarchy changed a little: “"Our Ukraine” — 23% (in
December 21%), Party of Regions — 20% (in December 5%) and the People’s bloc of Lytvyn 11%
(13%).

O The advertisements of “"Our Ukraine” is represented most of all in the advertisement flow on the
channel UT-1 (27%) and 1+1 (24%, and regarding the time share — 79%). On the channel NTN
50% of advertisements are for the Party of Regions (53% as to the time share). On the TRK
Ukraine, the advertisements of CPU (40%) and the People’s Rukh “For unity” (46%) are
prevailing. On the channel Tonis, the most advertisements are of the bloc "Not yes!” — 45% (as to
the time — 11%)

O In January, political persons are mentioned in 72% of advertisements (in December 68%).
Advertising of the Party of Regions represents its leaders — V. Yanukovych (19% of mentioning),
T.Chornovol (19%), R. Akhmetov (19%), N. Karpachova (19%) and Y. Kushnaryov (18%). Among

\ other leaders V. Lytvyn is mentioned most often (11%)
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POLITICAL ADVERTISEMENT IN THE ELECTION CAMPAIGN
January 2006

O In comparison with December, the share of special advertisement product in the flow increased in
2.8 times (from 21% to 58%), and in the time figures in 3.3 times (from 15% to 50%). Explicit
advertisement makes up more than a half of advertisements on 7 channels from 10 — except Tonis
(35%), 1+1 (38%) and UT-1 (49%). As to the air time, advertisement in other programs with
political character prevails on ICTV (59%) and 1+1 (46%)

Q 5 participants of the election process are represented exceptionally by special advertisement
products — PNERU, Patriots of Ukraine, PRU “For unity”, European capital and bloc of B. Oliynyk
and M. Syrota. Advertisement videos dominate in the advertising of the Party of Regions (92% of
advertisements and 95% of time) and CPU (88% and 89% correspondingly). In the television air
in January, explicit advertisement of the BYT and SPU is practically absent (7% and 9% in time
amounts), but they are present in other programs (90% and 86%o of time correspondingly)

O The shares of anti-advertisement increased from 12% of advertisements and 32% of time in the
general advertisement flow in December to 29% and 39% correspondingly (in 2.4 times as to
messages by the general increase of advertisements in 1.8 times). Anti-advertisement prevails in
the advertisement flow on Inter (68% of advertisements and 71% of time). As the month before,
they are absent on the Tonis channel. As to the advertisements share, the main objects of anti-
advertisement are the current government (12%) and the Party of Regions (10%), as to the time
share - the Party of Regions (17%) and the current government (12%)

O In comparison with December, a greater emphasis in advertisements of January is placed on social
values rather than on political: social values are mentioned in 64% of advertisements and political
in 36% (52% and 39% correspondingly in December)

a In January, the party ideals (25%), social security (22%) and moral traits of the leaders (18%)
are brought to the forefront, while in December traditional values of the family, health (23%) and

social participation (14%) prevailed.
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POLITICAL ADVERTISEMENT

19-24 D ber 2005
ADVERTISEMEI\{TFLQW 16-21 JZC:IT;;EOOG
January 2006, prime-time

NUMBER OF ADVERTISEMENTS TIME (SEC)

December 2005 January 2006

December January 2006
2005

11



POLITICAL ADVERTISEMENT
ADVERTISEMENT FLOW

January 2006, prime-time

6% 22% UT-1
mil+1
Inter
17% New channel
mICTV
STB
% 14 B TRK Ukraine
5th channel

B Tonis
7% B NTN

N=649 advertisements

7%
3% 15%

\ . 6%
29%

4

3%
9%

=1148 reports

11%

3%

14%

%

December 2005

UT-1
Eil+1
Inter
New channel
mICTV
STB
B TRK Ukraine
5th channel
H Tonis
ENTN

January 2006

6%

2%

16%

20 [—

6%

23%

A7 &

15%

2%

UT-1
mi+1
Inter
New channel
mICTV
STB
B TRK Ukraine
5th channel
H Tonis
H NTN

=22998 sec

uT-1
mi+1
Inter
New channel

17% mICTV

STB
B TRK Ukraine
5th channel
B Tonis
ENTN

N=33886 sec 12
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ADVERTISEMENT OF POLITICAL

PARTIES AND BLOCS
December 2005, prime-time

Bloc "Our Ukraine"

Party of ecological rescue/EKO+25%
Bloc PORA-PRP

President V. Yushchenko

Opposition bloc "Not yes!"
People's bloc of Lytvyn "We"
Anonymous subject (party\bloc)
Party "Viche"

Party of regions

AYMAR :
NO-¥EPAIHOBKA

Socialist party of Ukraine

Bloc of Yulia Tymoshenko
CEC\electors

Communist party of Ukraine

People's democratic party Bloc "Our Ukraine" 20 ,50/0
Bloc "E. Marchuk - Unity" N=649 Party of ecological rescue/EKO+25% 5,9%
Current government H (LEERLL AL 3,8%
advertisements oresdent V. Yuehchenk 0
Green party of Ukraine FeSiCEnt S HESIEIEne 6,9%
: " Opposition bloc "Not yes!" 6,40/0
Bloc of N. Vitrenko "People's opposition"
People's bloc of Lytvyn "We" 12,80/0
Party of patriotic forces of Ukraine Anonymous subject (party\bloc) 7,00/0
Bloc of Y. Karmazin Party "Viche" 3,6%
Party "Labour Ukraine" Party of regions 5,0%
Ukrainian people's bloc of Kostenko and Plyushch Socialist party of Ukraine 2,1%
Bloc of B. Oliynyk and M. Syrota A W=D 5,5%
CEC\electors 1,50/0
Communist party of Ukraine 2,00/0

People's democratic party | (0, y 1%

Bloc "E. Marchuk - Unity" 6,4%
Current government 0'10/0 N=22998 sec

Green party of Ukraine 0,10/0
Bloc of N. Vitrenko "People's opposition” 6,60/0
Party of patriotic forces of Ukraine 0,10/0
Bloc of Y. Karmazin 0'50/0
Party "Labour Ukraine" 0,10/0
Ukrainian people's bloc of Kostenko and Plyushch | 0,1%

0,8%

Bloc of B. Oliynyk and M. Syrota




POLITICAL ADVERTISEMENT

Party of regions

President V. Yushchenko

People's bloc of Lytvyn

Bloc "Our Ukraine"

Opposition bloc "Not yes!"

Civil bloc PORA-PRP

Communist party of Ukraine

Party "People's Rukh of Ukraine for unity"
Bloc of Yulia Tymoshenko

Anonymous subject (party\bloc) _

Socialist party of Ukraine
Party of ecological recue "EKO+25%"
Ukrainian People's Bloc of Kostenko and Plyushch -
Election bloc of B. Oliynyk and M. Syrota -
CEC\electors -
pneru [
Political party Third Force .
gioc pop [l
Bloc of Yuri Karmazin l
Bloc of Lazarenko I
Bloc of N Vitrenko "People's opposition" I
Bloc "Evgen Marchuk - Unity"
Party European capital I
All-Ukrainian union "Freedom"
Opposition I
Current government I
Party "Viche"
Party "Renaissance"

Bloc "Patriots of Ukraine"

N=1148
advertisements

A7 &

DVERTISEMENT

OF POLITICAL

PARTIES AND
BLOCS

January 2006,
prime-time

AYMAR
NO-YKPATHCHKW
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POLITICAL ADVERTISEMENT

Party of regions

President V. Yushchenko

People's bloc of Lytvyn

Bloc "Our Ukraine"

Opposition bloc "Not yes!"

Civil bloc PORA-PRP

Communist party of Ukraine

Party "People's Rukh of Ukraine for unity"
Bloc of Yulia Tymoshenko

Anonymous subject (party\bloc)
Socialist party of Ukraine

Party of ecological recue "EKO+25%"
Ukrainian People's Bloc of Kostenko and Plyushch
Election bloc of B. Oliynyk and M. Syrota
CEC\electors

PNERU

Political party Third Force

Bloc PDP

Bloc of Yuri Karmazin

Bloc of Lazarenko

Bloc of N. Vitrenko "People's opposition”
Bloc "Evgen Marchuk - Unity"

Party European capital

All-Ukrainian union "Freedom"
Opposition

Current government

Party "Viche"

Party "Renaissance"

Bloc "Patriots of Ukraine"

ADVERTISEMENT
OF POLITICAL
PARTIES AND

BLOCS
January 2006,
prime-time

HAPOAHME PYX YKRATHM
IA EQHICTE

2006 ByiMOLY
hﬂ'ﬁupa‘i'u

==

=33886 sec
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ADVERTISEMENT OF POLITICAL PARTIES AND BLOCS
January 2006, prime-time

sec

PARTY. 05
REGIONS
21%; 20%

WE
8°A), 13% . .... '.- .................................................. .o o® o

PB of L¥TVYN

VITRENKO ANONYM vYUSHCHENkO . 12%; 11%

0,3%; 7%
1;0 6: BYT PR 7/0 7/% r]700/;17/0/0655C0+25
archaic . 3%; 6% o 4y 5% NQT YESI 1%i6%

'Unity" i
PORA-PRP number of [

+.CPU sbu .,
- VICHE =~ e BV -
1% 3 &3% 2% C advertisements

5%; 40/0 10%; 4%

number of
advertisements

N1=649 advertisements ,
N2=22998$ec O i VR OUIAT T e

N1=1148 advertisements
N2 = 33886 sec 16



POLITICAL ADVERTISEMENT

DVERTISEMENT

OF POLITICAL

PARTIES AND
BLOCS

January 2006,
prime-time

NUMBER OF ADVERTISEMENTS

H December 2005
® January 2006

Our Ukraine Party of President V. People's bloc Not yes! PORA-PRP People's L EAD E RS

regions Yushchenko of Lytvyn opposition
of N.
Vitrankn

N December=649 advertisemen
N January = 1148 advertisement

TIME (SEC)

H December 2005
= January 2006

12651352

N December=22998 sec
N January = 33886 sec

Our Ukraine Party of President V. People's bloc Not yes! PORA-PRP BYT SPU People's
regions Yushchenko of Lytvyn opposition of
N Vitrenko



Bloc of B. Oliynyk and M. Syrota
B UNB of Kostenko and Plyushch
TU
Bloc of Y. Karmazin
M Party of patriotic forces
People's opposition
B Green Party of Ukraine
M Current government
E. Marchuk - Unity
PDP
CPU
M CEC\electors
EBYT
SPU
Party of Regions
M Viche
B Anonym (party\bloc)

N= 649 advertisements

* Arranged according to the share of all advertisements
in the flow

ADVERTISEMENT OF
PARTIES AND BLOCS

ON CHANNELS *
December 2005, prime-
time

=22998 sec

9% Bloc of B. Oliynyk and M. Syrota
19% W UNB of Kostenko and Plyushch
33% | Y

Bloc of Y. Karmazin
17% M Party of patriotic forces
People's opposition
W Green Party of Ukraine
M Current government
E. Marchuk - Unity
PDP
8% cPU
° M CEC\electors

HBYT
SPU
Party of Regions

W Viche

M Anonym (party\bloc)
We

M Not yes!
President V. Yushchenko

B PORA-PRP

W EKO+25%
Our Ukraine

14%
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ADVERTISEMENT OF PARTIES AND BLOCS ON CHANNELS*
January 2006, prime-time

Patriots of Ukraine

B Renaissance
Viche
Current government
Opposition

B Freedom
European capital

W Yevgen Marchuk - Unity
Bloc of N. Vitrenko
Bloc of Lazarenko

M Bloc of Y. Karmazin
Bloc of PDP

M Third Force

B PNERU

M CEC\electors

R
> >

EB of B. Oliynyk and M. Syrota
UPB of Kostenko and Plyushch
B EKO+25%

H CPU
23% | 21% ° Anonym

EmBYT

M PRU for unity

m CPU

B PORA-PRP

M Not yes!

M Our Ukraine
PB of Lytvyn
President V. Yushchenko
Partv of reaion

15%

* Arranged according to the share of all advertisements in the flow N= 1148 advertisements 19
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ADVERTISEMENT OF PARTIES AND BLOCS ON CHANNELS *
January 2006, prime-time

Patriots of Ukraine

B Renaissance
Viche
Current government
Opposition

B Freedom
European capital

B Yevgen Marchuk - Unity
Bloc of N. Vitrenko
Bloc of Lazarenko

M Bloc of Y. Karmazin
Bloc of PDP

W Third Force

B PNERU

m CEC\electors
EB of B. Oliynyk and M. Syrota
UPB of Kostenko and Plyushch
W EKO+25%
mCPU
Anonym
WBYT
M PRU for unity
m CPU
B PORA-PRP
M Not yes!
M Our Ukraine

* Arranged according ti the share of all advertisements in the flow N= 33886 sec
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ADVERTISEMENT OF PARTIES AND BLOCS ON CHANNELS *
January 2006, prime-time

¢ ECO+25%
¢ European capital ¢ KPU TRK Ukraine

H Inter

u New channel
¢ Not yes! PRU for unity

¢ PB of Lytvy .

EB of B.Oliynyk and

Anonym
Bloc of PDP ¢ Party of Regigns M.Syrota

N

PORA-PRP | BYT UPB of Kostenko and
3 Plyushch

* PU
1+1°H b
W 5th.chaonel,..in
Bloc of Lazarenko e President V.Y shchegko

Bloc of N.Vitrernko® . B uUT-1
CEC\electors
E.Marchuk -"Unity" DL L \

¢ PNERU
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Political Persons in the Advertisement of Parties and Blocs *
December 2005, prime-time

R.Lyzhychko (0]V)

V.Klychko PORA-PRP
0.Blokhin NOT YES! T

I.Bogoslovska 4,6% -
o [ =
V.Lytvyn 3,5% : ™
S.Rotaru 3,2% Teasdrorryitt 39
V.Yanukovych 2,9%

A.Kinakh 2,8%

R.Akhmetov
T.Chornovil
N.Karpachova
Y.Tymoshenko
G.Surkis
Y.Yekhanurov
0.Gerasymyuk
N.Shufrych
E.Kushnaryov
B.Kolesnikov
E.Marchuk

2,5%
2,5%

2,5%
BYT 1,8%
(OR=J 1,7%
ou 1,7%
(o]1] 1,5%
oai=JM 1,5%
1,2%
1,2%
1,1%

N=649
advertisements
689%0 of all advertisement
contain mentioning of
political persons

*Are mentioned in more than 1%

722
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Political Persons in the Advertisement of Parties and Blocs *
January 2006, prime-time

Yanukovych V.
Chornovil T.
Akhmetov R.
Karpachova N.

Kushnaryov E.

Lytvyn V.
Klychko V. FORA-FRE 5,3%
Lyzhychko R. (o]1) 3,7%
Boyko B. 3,3%
Kravchuk L.  NOT YES! [EfPA/)
Gerasymyuk O. (o]1] 3,0%
Tymoshenko Y. oY 2,9%
Yekhanurov Y. U 2,4%
Shufrych N. NOT YESPHI L/
Moroz O. 1,4%
Tarasyuk B. OU BcL//
Blokhin 0. "RV
Kinakh A. OUs B L)
Nikolayenko S. U,0%
Pynzenyk V. PORASRRAL)/

=1148
advertisements
72%o0 or all advertisements

contain mentioning about
political persons

*Are mentioned In more than 1% or all advertisements
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POLITICAL ADVERTISEMENT

ADVERTISEMENT TYPES OF POLITICAL PARTIES AND BLOCS
December 2005, prime-time

number of .
advertisements 38%
Explicit/ special product (video, movie, report, announcement)
Explicit/ in another program (presence, sponsorship)
M Hidden/direct on a certain occasion (positive mentioning of a

party/bloc/person)
Hidden/anonymous (without saying a name of a party/bloc/person)

N=649 advertisements N=22998 sec

Hidden/anonymous
49/031% 29% (without saying a name
450147 %49/

4% . 70% 70%
6%

220/, 18%

000, H8E 3 38%

of a party/bloc/person)

. M Hidden/direct on a
certain occasion (positive
mentioning of a
party/bloc/person)

Explicit/ in another
program (presence,
sponsorship)

Explicit/ special product
(video, movie, report,

20% 22%

11%f| 9% 9% 12% 150/ Hidden/anonymous
3%

329, 23% (without saying a name
3% - of a party/bloc/person)
3%

M Hidden/direct on a
certain occasion (positive
mentioning of a
party/bloc/person)

Explicit/ in another
program (reference to,
sponsorship)

Explicit/ special product
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ADVERTISEMENT TYPES OF POLITICAL PARTIES AND BLOCS
January 2006, prime-tim

I 10%
number of 0
advertisements 014%

Explicit/ special product (video, movie, report, announcement)

Explicit/ in another program (presence, sponsorship)

H Hidden/direct on a certain occasion (positive mentioning of a
party/bloc/person)
Hidden/anonymous (without saying a name of a party/bloc/person)

=1148 =33886 sec
advertisements



77 iC

8. 22 (11% % 15%| 1805 L0% 14% Hidden/anonymous
- (without saying a name

S ADVERTISEMENT TYPES
- OF POLITICAL PARTIES

o e e AND BLOCS

PREVBREAREEEN January 2006, prime-time

»
‘6@ Explicit/ in another
program (presence,
sponsorship)

N=33886 sec
N=1148 advertisements Ay B 7z PR e o B3 T4 I""*Hidden/anonymous
- without saying a name

of a party/bloc/person)

H Hidden/direct on a
certain occasion (positive
mentioning of a
party/bloc/person)

>
&
LY

Explicit/ in another
program (presence,

26
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ADVERTISEMENT TYPES OF

— 2ARTIES AND BLOCS
ber 2005, prime-time

Party of ecological rescue

Labour Ukraine
Bloc of B. Oliynyk and M. Syrota

UP Bloc of Kostenko and Plyushch i - K =
Anonymous subject (party \bloc) . 19% | 61% Explicit/ spe E g
Not yes! L 24% | 48% (video, movi" Ts T ? :
PORA-PRP 110%| 58% announceme - ' [
PDP 67% gl v ' . [ ™ h
seu T mTOR o - 8 . L T
- T 16% | 37% Explicit/ in a ] i 2 BEl a0 E 'u
Our Ukraine C17% | 35% (presence, s| 24 1 r AW ¥ -0
Bloc of Y. Karmazin 50% | 3 -; r
Party of patriotic forces 50% DeCEIIIUC -
cpu [ 14% | 29% m Hidden/direct on a certain & =
President V. Yushchenko B> occasion (positive mentioning :
BYT IESEEN 7 >/ of a party/bloc/person)
E.Marchuk -"Unity" . 17% .
Viche 13% .

U — 119%] Hldf:len anonymous (without
sayin

GPU part total W 23%

People's opposition

Current government

CEC\electors

Party of ecological rescue 100%
UP Bloc of Kostenko-Pyushcn [

Anonymous subject (party\bloc) . 81%

Not yes! - 40% o .
CATIAED 7% 67% Ex_pI|C|t/ Sp(:]CIa| product
aan Ao (video, movie, report,
announcement)
sPU DS 157
We 8  25% Explicit/ in another program
Our Ukraine Bloo (presence, sponsorship)
Bloc of Y.Karmazin 2%
Party of patriotic forces 82%
cpU I e8% 1% m Hidden/direct on a certain
T 305 occasion (positive mentioning
v % of a party/bloc/person)
i ZlErEiLe Uhlar 7% Hidden/anonymous (without
e 1y . Viche 15% saying a name of a
Party of Regions Bl party/bloc/person)

L3
s

GPU
People's opposition

Current government
CEC\electors
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ADVERTISEMENT TYPES OF PARTIES AND BLOCS |
January 2006, prime-time

total MR 14%

Freedom 100%
S 100%
Bloc of Lazarenko [INNT007 .
13% 75%
Bloc of Y.Karmazin S 8%
81%
Anonym 73%

PORA-PRP 17% 53% - .
Explicit/ special product
Bloc of NVitrenko (video, movie, report,
announcement)

Not yes!
Explicit/ in another program
President V.Yushchenko (presence, sponsorship)

SPU

B Hidden/direct on a certain
occasion (positive mentioning
of a party/bloc/person)

Party of Regions

Bloc of PDP

Hidden/anonymous (without

PNERU -
saying a name of a

PRU for unity party/bloc/person)

CEC\electors
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POLITICAL ADVERTISEMENT i

=

ADVERTISEMENT TYPES OF PARTIES AND BL !i ‘thu
l 1.1H||||\.r| ;

January 2006, prime-time

total

Freedom

Viche =33886 Sec
Bloc of Lazarenko anual'y 2 006

Third Force

Bloc of Y.Karmazin
ECO+25%
Anonym
UPB of Kostenko and Plyushch
PORA-PRP
E.Marchuk -"Unity"
Bloc of N.Vitrenko
Our Ukraine Sl’o 30%
Not yes! ')%
BYT 3%
President V.Yushchenko 1.&)
PB of Lytvyn 4"0
SPU 580
CPU 4!/0
Party of Regions 3%
Renaissance
Bloc of PDP
Patriots of Ukraine

PNERU

European capital

NRU for unity

EB of B.Oliynyk and M.Syrota
CEC\electors
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POLITICAL ADVERTISEMENT

ANTI-ADVERTISEMENT* *% advertisements with anti-
January 2006, prime-time advertisement

N=649
advertisements,
December 2005

N=22998 sec,
December 2005

N=1148 N=33886 sec,
advertisements, January 2006
January 2006

30
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POLITICAL ADVERTISEMENT

ANTI-ADVERTISEMENT*
December 2005, prime-time

*9% anti-advertisements

N=22998 sec,
December 2004

N=649
advertisements,
December 2005

31



POLITICAL ADVERTISEMEN

1+1

ICTV

TRK Ukraine

uT-1

Tonis

N=1148
advertisements,
January 2006

ANTI-ADVERTISEMENT*
January 2006, prime-time

*0% anti-advertisements

N=33886 sec,
January 2006

Total

Inter

1+1

STB

ICTV

New channel
TRK Ukraine
NTN

uT-1

5th channel

Tonis



POLITICAL ADVERTISEMENT

ANTI-ADVERTISEMENT*
December 2005, prime-time

=l A *0/4 anti-advertisements

advertisementS’ Green Party
December 2005 = PORA-PRP

People's opposition

HSPU
HBYT
Orange team
M Not yes!
i B Anonymous subject

Party of regions

President V. Yushchenko
8,9% Our Ukraine
B Current government
EEET n

Inter

channel U(rame channel

N=22998 Sec, Y. Marchuk - Unity
December 2005 Viche

Green Party
B PORA-PRP
People's opposition
H SPU
HWBYT

i
22,7% Orange team
M Not yes!

B Anonymous subject

Wi 11,1% Party of regions

7,9% 13 8% 1124 President V. Yushchenko

Our Ukraine
. M Current government
,. PRI 33,9%
0
B 13/6% 11% A s b

** On the Tonis channel no anti-advertisement
registered
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POLITICAL ADVERTISEMENT

ANTI-ADVERTISEMENT* ., . i-adverticements
January 2006, prime-time

m CPU
Bloc of N. Vitrenko
Not yes!
People's bloc of Lytvyn
mBYT
B Anonymous subject
m Our Ukraine
o President V. Yushchenko
6% [MIELIIS 22% =ik M ¥ '"Orange team"
9% | 13% 20% Party of regions
B Current government

9% 16%
° | 130, [ 1%
21%
13% | 14% AV 4% °
7%
Q >
§ $

(s\(‘

A
€9 ¢
&

N
&
(
&

&g

** On the Tonis channel no anti-advertisement registered
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POLITICAL ADVERTISEMENT

ANTI-ADVERTISEMENT* ., . i-adverticements
January 2006, prime-time

m CPU

Bloc of N. Vitrenko

Not yes!

People's bloc of Lytvyn
mBYT
B Anonymous subject

S0y | B Our Ukraine
President V. Yushchenko

B Orange team
11% S Party of regions
39% | 17% m Current government
17%

’ 26%

47% —
r— 25%
34%
80/0 80/
0% 7%

» N o
\) '&x s&'

** On the Tonis channel no anti-advertisement registered
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POLITICAL ADVERTISEMENT

o e e s ANTI-ADVERTISEMENT*
Conne December 2005, prime-time

President V. Yushchenko
N=649
advertisements

Opposition bloc "Not yes!"
People's bloc of Lytvyn "We"
Anonymous subject (party\bloc)
Party "Viche"

Party of regions

Socialist party of Ukraine

Bloc of Yulia Tymoshenko

CEC\electors Bloc "Our Ukraine

Party of ecological rescue/EKO+25%
Bloc PORA-PRP [/ T0)6%

President V. Yushchenko _

Opposition bloc "Not yes!"

Communist party of Ukraine
People's democratic party

Bloc "E. Marchuk - Unity"

Current government L//3

Green party of Ukraine0ﬂ°/o B R Em e

Bloc of N. Vitrenko "People's opposition"Oa"/o Snonvizoussubisci(artyibioo) 1"/°
T ®
Party of patriotic forces of Ukraine : Party "Viche 0:# /o
Bloc of Y. Karmazin ' Party of regions 0:1°/°
. ]
Party "Labour Ukraine” Socialist party of Ukraine o,j‘T%
I -
Ukrainian people's bloc of Kostenko and Plyushch : Hlocloliukalliinoshenko 1./ °
_ ] CEC\electors
Bloc of B. Oliynyk and M. Syrota ; —

- Communist party of Ukraine —22998 sec

Orange teanP2%0
People's democratic party

Bloc "E. Marchuk - Unity" O,Al%.
Current government
Green party of Ukrairﬂ,];"/o
Bloc of N. Vitrenko "People's opposition” -

Party of patriotic forces of Ukraine
Bloc of Y. Karmazin
Party "Labour Ukraine"
Ukrainian people's bloc of Kostenko and Plyushch
Bloc of B. Oliynyk and M. Syrota




POLITICAL ADVERTISEMENT

Party of regions

President V. Yushchenko

People's bloc of Lytvyn A N TI -

Bloc "Our Ukraine"

Opposition bloc "Not yes!" TISE M E N T*

Civil bloc PORA-PRP -
Communisy party of Ukraine 2006, pl'lme'

Party "People's Rukh of Ukraine for unity" t -
me

Bloc of Yulia Tymoshenko
Anonymous subject (party\bloc)
Socialist party of Ukraine
Party if ecological recue "EKO+25%"
UPB of Kostenko and Plyushch
Election bloc of B. Oliynyk and M. Syrota
CEC\electors

PNERU L/

Political party Third Force E =1148

Bloc of PDP [ advertisements

Bloc of Yuri karmazin Q

Bloc of Lazarenko E

Bloc of N. Vitrenko "People's opposition"O,E°/o

Bloc "Y. Marchuk - Unity"
Party European capital
All-Ukrainian union "Freedom"

Opposition

Current government
Party "Viche" :

Party "Renaissance" :
Bloc "Patriots of Ukraine" |

"Orange" team




POLITICAL ADVERTISEMENT

Party of regions
President V. Yushchenko

19,8% - 169%
9,9%

 64% ANTI-
People's bloc of Lytvyn 11,3% - 7,4%
Bloc "Our Ukraine"

23,2% ¥
B ERTISEMENT
Civil bloc PORA-PRP 2,590

ary 2006, prime-
Communisy party of Ukraine 4,00/0 _
Party "People's Rukh of Ukraine for unity']l ;590

Bloc of Yulia Tymoshenko [4,0%0 _
Anonymous subject (party\bloc) 2,]'3.)/0

Socialist party of Ukraine |4,2%0
Party if ecological recue "EKO+25%1,1%0
UPB of Kostenko and Plyushd®, 5%
Election bloc of B. Oliynyk and M. Syrot®,8%0
CEC\electord ,0%0
—T N=33886 sec
Political party Third Forcel,8%0
Bloc of PID,OO/O
Bloc of Yuri karmazi@,9%0
Bloc of Lazarenk),0%0
Bloc of N. Vitrenko "People's opposition"].,eflp/o
Bloc "Y. Marchuk - Unit@), 2%0
Party European capite,]_o/o
All-Ukrainian union "Freedor@,1%0

oppositi@, 0%

Current governmed, OV IINIZAS/GRNNN
Party "Vich@,2%
Party "Renaissance', 1%
Bloc "Patriots of Ukraing,3 %0

orange team IOZS/ONIN
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- ANTI-ADVERTISEMENT*

0.Zinchenko

December 2005 - January 2006,

V.Klychko

V.Marchenko prime-time

G.Surkis

N.Shufrich N=649

V.Medvedch.uk advertisements
K.Lyapina

B.Tarasyuk -m-
A.Kinakh January 2006

R.Akhmetov

A RN G)
N.Vitrenko Turchynov O.

O.Turchynov B Tarasyuk B.
Y.Tymoshenko
L.Kravchuk
V.Yanukovych Moroz O.
S.Piskun PR
0.Ivchenko
Y.Yekhanurov Marchuk Y.

Lytvyn V.
December 2005 Akhmetov R.

Vitrenko N.

Semenyuk V.

Medvedchuk V. NOT YES!

N=1148
advertisements

b

Golovatyi S.

Yanukovych V.

Kravchuk L.

Kinakh A.

Bezsmertnyi R.

Yekhanurov Y.

Tymoshenko Y.
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POLITICAL ADVERTISEMENT

IMAGE OF PARTIES AND BLOCS* PSS

mass support

Janua’y 2006, prime-time traditional values

jural state

autonomy of the regions
solidarity \ social harmony
fight with corruption

traditional values

unitarity

moral traits of the leaders

local government

freedom, democracy, human rights
orientation on Russia

stability

professionalism of management
Ukraine

economic growth

mass support

party ideals

social security

*  Advertisements more than 2% of the whole advertisement flow

N=1148
advertisements

freedom, democracy, human rights President
orientation on Russia V.YUShChel‘l ko

Eurocentrism

Party of
Regions

presidential republic

party ideals
solidarity \ social harmony

culture, education, religion

Ukraine

moral traits of the leaders

culture, education,
religion

People’s bloc of
Lytvyn

jural state

social security

political reform

traditional values

moral traits of the
leaders

professionalism of
the management

solidarity \ social
harmony




A7 i

POLITICAL ADVERTISEMENT

orientation on Russia

IMAGE OF PARTIES BLOCS*

stability

January 2006, prime-time

jural state

NOT YES!

presidential republic
political reform o u r U kl‘a | n e

jural state

political reform
professionalism of the management

freedom., democracy, human rights

orientation on Russia sports/success

stability moral traits of the leaders

social security social security

party ideals

professionalism of the management

Eurocentrism
constitutionality

culture, education, religion
mass support

party ideals social participation

fight with corruption PO RA- PRP

fight with corruption

traditional values

moral traits of the leaders

solidarity / social harmony Eurocentrism

freedom, democracy,

freedom, democracy, human rights A
human rights

Ukraine

professionalism of the
management

economic growth

moral traits of the

* Advertisements more than 2% of the whole advertisement flow leaders

N=1148 sports/success
advertisements
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POLITICAL ADVERTISEMENT
IMAGE OF PARTIES

management

solidarity / social cf::gr'rl.t;:::;: AND BL OCS*

harmony

orientation on Russia PR Janualy 2006,

Eurocentrism

social security prime-time

moral traits of the
leaders

traditional values N=1148
party ideals adve’tiseme”ts

freedom, democracy,
human rights

culture, education,

religion party ideals

economic growth

fight with corruption

jural state

jural state professionalism of the

management
protection of the
property

political reform

economic growth
Ukraine

political reform

moral traits of the leaders
Ukraine

. 5 traditional values
social security

moral traits of the

social securit!
leaders Yy

solidarity / social harmony

42

* Advertisements more than 2% of the whole advertisement flow
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POLITICAL ADVERTISEMENT

presidential republic 0,3% VALUE CON TEXT

priorities of the state in the economics 0.2% N December=649 advert{seme”ts OF POLITICAL
“" N January =1148 advertisements

administrative reform - Centre 0,2% AD VER TISEMENT
federalism (autonomy of regions) 8’2::’/:/0 Ja”ua’y 2006/
tolerance \absence of confrontations 0,3% prime-time

market priorities in the economics
4 0,5%

unitarity
state neutrality

administrative reform - local government January 2006
December 2005

constitution
protection of property
political reform

other

et 36-39 % of all
advertisements
contain
references to
et political values

orientation on Russia and CIS

eurocentrism

professionalism of the management 43

Ukraine (sovereignty, statehood, country on the
whanla)



other

history

stability

fight with corruption

jural state

sport /success

mass support

solidarity (national idea, social harmony)

culture, education, religion

moral traits of the leaders: responsibility, honesty,
patriotism

party ideals

social security

freedom, democracy, human rights

social participation

traditional values

A7 &

POLITICAL ADVERTISEMENT

0,3% N December=649 advertisements

0,8% N January =1148 advertisements

1,1%
1,7%
1,7%
2,2%
4,0%
5,2%

5,4%

VALUE CONTEXT
OF POLITICAL
ADVERTISEMENT
January 2006,
prime-time

52-64 %o of all
advertisements
contain references
to social values

et
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® sport

Not yes!

® state ne&ral'rty

® protection of property
9 political reform

[}
fight with corruption

SPU

[ eurocentrism
professmna I|sm !
stitution

moral traits of the Ie ders ‘ i”e"tat' o u55|a

reprlvatlzatlon
" local governmagt
bility

Y. Marchuk - Unity

. Party of re

justice, ideatfs

President V. Yushchenkes kaa'ne

% c% ucation gre igion
prlorltloes of H\Be ma %i npmc

H eop fes'e position
CEC \ Electors | viche

® history ® solidarity \ social harmany

VALUE CONTEXT
OF POLITICAL
ADVERTISEMENT
December 2005,
prime-time

Bl PORA-PRP N=649
advertisements

® traditional values
| o S0cial participation

K )
social security B EKO+25%

® jural state

freedom, democracy, human rig
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POLITICAL ADVERTISEMENT
VALUE CONTEXT
OF POLITICAL
ADVERTISEMENT
B PBDf Lytvyn Ja”l.laly 2_006/
® solidarity / social harmony prime-time

Third Force
e, educat.on, religion e N=1148

dent V. o preside!ti | republic advertisements
henko CPU O H moral traits of the leagers BY T

H sPU. |

pol'rtical reform
rEradit aI values

of Y. Kar.nazin
ﬁrot ctign of 9B aiith corruption

constitutj
PRU for unity
of Oliynyk/ Syroﬁ

PN ERRnonym

S—Heraine—
M VitrenKo

° freedom, democrac)
i rights
° [?ro'fté/ssmn Slism of the

PR > management
B socil securltyg

® orientation on Russia

Eurocentrism

jur2! state ® gsocial participation

Q+25%

T
human

H Not yes! l PORA-PRP

® gport\success

ability

° mass support

' |tarrty ® _economic growth
; omy of regions
ernmnet
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POLITICAL ADVERTISEMENT

BASE: ADVERTISEMENT FLOW (number of advertisements / sec),

December 2005, prime-time

New TRK 5th

UT-1 | 1+1 | Inter | channel | ICTV | STB Ukraine channel | Tonis NTN Total
number of all
advertisements 150 89 47 37 68 45 23 108 37 45 649
number of anti-
advertsements | 10| 13 6/ 8 @) Al 8 w4 6] 8
time of all
advertisements 396 2299
(sec) 5424 6| 1078 1294 | 4361 817 1301 2548 833 1376 8
time of anti-
advertisements 225 1330
e | 12 7] 28] 7 evee) o6 s8] 7l ] 708y

GENERAL DATA

47
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POLITICAL ADVERTISEMENT

BASE: ADVERTISEMENT FLOW [10TIK (number of advertisements / sec),
January 2006, prime-time

New TRK 5th
UT-1 | 1+1 | Inter | channel | ICTV | STB Ukraine | channel | Tonis | NTN | Total

number of all
advertisements 177 74 126 33 158 105 35 324 40 76 1148

number of anti-

advertisements- 3% 32- 8(- 11& 5% 4(i 1& 4& = 1% 33‘

time of all

advertisements 577

(sec) 5241 7 | 3662 533 | 7672 1971 754 5375 778 | 2123 33886
time of anti-

advertisements 329

(sec) - 118(- a 261(- 33- 157(- 115(- 15- 184- - 110‘ 1324-

GENERAL DATA
48
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ADVERTISEMENT OF POLITICAL PARTIES AND BLOCS
December 2005, prime-time

Bloc "Our Ukraine"

Civil bloc PORA-PRP

Opposition bloc "Not yes!"
Anonymous subject (party\bloc)
Party of regions

Bloc of Yulia Tymoshenko
Communist party of Ukraine

Bloc of Y. Marchuk "Unity"

Green Party of Ukraine =22998 sec

Party of patriotic forces of Ukraine of O. Zinchenko

Parties bloc of V. Konovalyuk "Labour Ukraine" G ENERA L D A T A

Bloc of B. Oliynyk and M. Syrota
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POLITICAL ADVERTISEMENT
ADVERTISEMENT OF POLITICAL PARTIES AND BLOCS

Party of regions

President V. Yushchenko

People's bloc of Lytvyn

Bloc "Our Ukraine"

Opposin bloc "Not yes!"

Coivil bloc PORA-PRP

Communist party of Ukraine

Party "People's Rukh of Ukraine for unity"
Bloc of Yulia Tymoshenko

Anonymous subject (party\bloc)
Socialist party of Ukraine

Party of ecological rescue "EKO+25%"
UPB of Kostenko and Plyushch

Election bloc of B. Oliynyk and M. Syrota
CEC \ electors

PNERU

Political party Third Force

Bloc of PDP

Bloc of Yuri Karmazin

Bloc of Lazarenko

Bloc of N. Vitrenko "People's opposition"
Bloc "Yevgen Marchuk - Unity"

Party European capital

All-Ukrainian union "Freedom"
Opposition

Current government

Party "Viche"

Party "Renaissance"

Bloc "Patriots of Ukraine"

January 2006, prime-time

=33886 sec

GENERAL DATA

50



